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I3 campaigns 28 Ad Sets for 1 Campaign [7] Ads for 1 Campaign

— Vi
- s Edit  w & A/BTest &} O T ¥ @ Rules = e (] M Columns: Performance = "= Breakdown = Reports

(W Duplicate

Campaign Level

Setup
On/ Off Campaign Name Delivery Bid Strategy Budget getﬁt"]t;ibmion © Results Reach Impression
. 18/UB/2UZ1 CBU M.F Kate ® Active Lowest cost €200.00  7-day click 315 5,308
Format: Date — Country — Funnel - ® g Lk G
Influencer - Objectlve @  6/08/21CBOCheck TF Pascal ® Active Lowest cost €500.00  7-day click 99,104 99,104
Lifetime Reach
. 16/08/21 CBO Check T.F Kate ® Active Lowest cost €500.00  7-day click 102,978 102,978
Lifetime Reach
. 06.08 Check T.F. Hamza Completed Lowest cost €500.00  7-day click 142,491 142,491
Lifetime Reach
. 06/08/2021 CBO 2 Hamza T.F Completed Lowest cost €500.00  7-day click 242,489 242,489
Lifetime Reach
05/08/2021 CEQ 1 B.E Lo e Using ad set Did... oeng e 26,487
Mobile App Instane
. 28.07.21 B.F. App Installs ® Active Lowest cost €500.00  1-day click 3 6,789
v Lifetime Mobile App Installs
Results from 8 campaigns @ Multiple Attrib... 492,150

viultiple Conversions People




CBO —
Campaign
Budget
Optimization

CBOs automatically manages your
campaign budget across ad sets to get
you the overall best results.

Search

B 18/08/2021 CBO M.F Pascal

88 Pascal - Clicks

[ Pascal - Clicks #AWGHH #8ZZQ3 ...

D B 18/08/2021 CBOM.FPascal > B81AdSet > [F1Ad

£ Edit @ Review

Traffic -
A/B Test
Try different images, ad text, audiences, and more to see which one performs best. Learn
More
Create A/B Test

Campaign Budget Optimization On .
Campaign budget optimization will distribute your budget across ad sets to get
more results depending on your delivery optimization choices and bid strategy.
can control spending on each ad set. Learn More

Campaign Budge
Lifetime Budget €240.00 EUR

Campaign Bid Strategy
Lowest cost

Show More Options «

By clicking the "Publish” button, you agree to Facebook's Terms and Advertising Guidelines.

Close

® Active




Interests > Additional Interests > Bus
Rite Detailed targeting expansion lets us show your

Q, Add demographi ads to more people, which may help you reach

your optimization goal. jns Browse

Exclude Narrov Lean

Detailed Targeting Expansion @
Reach people beyond your detailed targeting selections when it's likely to improve
performance.

German

Q, Search Languages

Show More Options ~

By clicking the "Publish” button, you agree to Facebook's Terms and Advertising Guidelines.

Close

ORI MR T

Audience Definition

Your audience is
defined.

[

Specific Broad
Potential Reach: 1,700,000 people [ ]

Estimates may vary significantly as people opt out of
tracking on iOS 14.5 or use other data controls on
Facebook.

Estimated Daily Results

Estimated daily results aren't available for this
campaign since it has a budget optimized across
ad sets.




Ad Set Level

ns Ad Sets for 1 Campaign

[) Campaigns 1 Selected X

[7] Ads for 1 Campaign

W v AEt « GABTest B 9O W & % Rules w ViewSetup @ Il Columns: Custom » "B Breakdown ¥ Reports
On/ off Ad Set Name Delivery 1 Bid Strategy Budget Last Significant Edit gﬂ.:;::hutlon © Results Reach
. Hamza Completed Lowestcost  Using campaig..  Aug17,2021,9:2..  1-day click -
App Installs 5 days ago Mobile App Install
. Hamza Completed Lowestcost  Using campaig..  Aug13,2021,2:4..  1-day click &
App Installs 9 days ago Mobile App Installs

> Results from 2 ad sets @ - 1-day click 3

Mobile App Installs




Ad Level

Tracking #s

[X] campaigns 1 Selected X 35 Ad Sets for 1 Campaign [l Ads for 1 campaign
w - 2 Edit - & A/BTest B O @ &£ B Preview Rules = \S/:[:vp [ ] I Columns: Custom w "B Breakdown Reports *

On/ Off Ad Name

. Bid Strategy Budget . - @ Attribution
Delivery Ad Set Name Ad Set 4o LastSignificant Edit Setting
. Itunes #VMOYW #U6MNP #LZDKA #NHEYH #... Completed Hamza Lowest cost = Using campaig... Aug 17,2021, 9:2.. 1-day click
0 active ads App Installs 5 days ago
. L. Google Play #VMOYW #UBMNP #LZDKA #NHE... Completed Hamza Lowest cost  Using campaig... Aug 13,2021,2:4..  1-day click
0 active ads App Installs 9 days ago

> Results from 2 ads @ - 1-day click




Rules help makes changes to your campaign, ad set or ad
R | t automatically or sends an alert when met with the rule's
uies to - ) :
conditions. Rule runs continuously (usually every 30 minutes)

AUtOmate until turned off,

Campaign




Updated 17 minutes ago O Discard Drafts Review and Publish
[& Media Library

Partner Center ing July 6, we're updating our privacy controls in the European Region to align our products with evolving regional privacy guidance... ~ Learn More

9 Store Locations
This month: Aug 1,2021 — Aug 19,2021 =

Advertise 85 Ad Sets [C) Ads

®: Ad Account Settings
; ® @ View Setup @ Ill Columns: Performance « "= Breakdown w Reports »
B Ad Limits Per Page

© Attribution

Delivery ™ Bid Strategy Budget Setting

© Results Reach Impression
@ Ad Strategies

® Active Lowest cost £240.00 7-day click 2,992
G Ads Manager Lifetime

® Active Lowest cost €200.00  7-day click 64 1,889
Lifetime Link Clicks

a6 Audiences

* Automated Rules ® Active Lowest cost €500.00  7-day click 58,287 58,287

Lifetime Reach

® Active Lowest cost €500.00  7-day click 60,929 60,929

Lifetime Reach

@& Creative Hub
® Active Lowest cost €500.00  1-day click 5 8,231

Lifetime Mobile App Installs
Analyze and Report Completed Lowest cost £500.00  7-day click 266,046 266,046
I§) Ads Reporting

Lifetime Reach

Completed Lowest cost €500.00  7-day click 335616 335616
O Attribution Lifetime

Multiple Attrib... 541,092

= : -
& Audience Insights Multiple Conversions People

€ Brand Collabs Manager




Create Rule: Custom Rule X

'
: Spent
Conditions @ Apply RuleTo
ALL of the following match 1 campaign -
Cost Per Result - is greater than - Add x Action LIfET.I me S DE nt
Q [ Turn off campaign - }

Ti - - [
Settings 4 ® Turn off campaign ' Freq L-I E r“| ':5"
Time > -
Turn on campaign
Website Conversions (Facebook >

S( Pixel) Send notification only |

Cost per Website Conversion > Adjust budget RES‘U |t5 ﬂ

(Facebook Pixel)
ery 30 minutes) | daily budaet b
Mobile App Events ncrease daily budget by

Cost per Mobile App Event Decrease daily budget by

Cost Per Result

Offline Cenversions Increase lifetime budget by

R

Cost per Offline Conversion

S

- ¥s and specific times of the day. If start and end time are the same then Decrease lifetime budget by
“uie Ture Wi Tun unee per uay. A uies are in Amsterdam Time.

Rule runs as c'ﬂen as possible (usually every 30 minutes). Mﬂbi |_e App I r‘l Sta"

Notification Daily
at 12:00AM Amsterdam Time

+ On Facebook Custom

Youll receive a notification when conditions for this rule have been met v Adjust rule schedule to run on specific days and specific times of the day. If start and end time are the same then G DSt pE r M G bll'e App | r‘l Stal I

the rule will run anee ner dav All times are in Amsterdam Tima
Cancel Create !|
Cancel Create -

Mabile App Purchase ROAS €

Website Purchase ROAS [ ]




j - Time (Based on campaign type)

an
I

E - Impressions

Rules we can

use
m - CPC

- Or any other campaign specific KPI’s
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