
Best Ad Copies and Practices



Topics 
Covered

• Good Ad Copy Practices

• Some Comparisons

• Some Technicals

• Helpful Links



Difference a 
Great Ad 
copy can 
Make

Great first impressions

More conversions

Increased ROI

Add credibility to Brand

Increase loyal follower growth



Good Ad 
Copy 
Practices

Tie your text to your visual

Create different ads for different 
people

Speak to your audience



Good Ad 
Copy 
Practices

Be recognizable

Keep it short and sweet

Include a Timeframe



Good Ad 
Copy 
Practices

Mention price

Try the multiple text optimization 
feature

Use Compelling Statistics and Data



Good Ad 
Copy 
Practices

Offer the Customers’ Objective

Use asset customization



Similar To Routinely

• Video ad to show how to 
use the product

• Short and to the point 
Headline, Primary text, and 
description.



Routinely Best 
Performing Ad

Headline
Sum of 
Impressions

Sum of Link 
clicks

Sum of 
Website 
purchases

Average of 
CPC (cost per 
link click)

Average of 
CTR (all)

Average of 
CPM (cost per 
1,000 
impressions)

Ontvang nu 20% 
korting op jouw 
serumadvies van 
Routinely

(Receive a 20% 
discount on 
your serum 
advice from 
Routinely) 38854 236 5 2.17 1.38 10.43





Similar to Atida

• This ad from Care/of is an example of 
using a customer’s quote to market a 
product.

• Short to the point Headline, with a clear 
CTA



Atidas Best 
Performing Ad

Row Labels

Sum of 
Website 
purchases

Sum of 
Impressions

Sum of 
Link 
clicks

Sum of 
Amount spent 
(EUR)

Average of CPM 
(cost per 1,000 
impressions)

Average of 
CPC (All)

Average of 
CTR (all)

Get 50% off 
your first 
order with: 
Barbora50 9 1261 2 18.62874498 15.21910688 1.99911743 0.51550912





Similar to Citizen M

• The influencers were asked to show 
food joints and other great attractions 
within walking distance of a Hilton 
hotel.

• Populated hashtags 
#SevenUrbanWonders and #RightHere. 

• Hilton received over 110,000 brand 
likes, over 1,800 positive comments 
about the brand, and an average 
engagement rate of 4.62% throughout 
the campaign.



Best Performing 
Citizen M Ad

Row Labels

Sum of 
Website 
purchases

Sum of 
Impressions

Sum of Link 
clicks

Sum of 
Amount 
spent (EUR)

Average of 
CPM (cost per 
1,000 
impressions)

Average of 
CPC (All)

Average of 
CTR (all)

No contact 
check-in, 
takes less 
than a 
minute! 15 23606 70 504.63145 21.37725367 3.68344124 0.58036093





General Example

• The picture is captivating, and the 
writing space is well utilized.

• Creatively shows your product

• Optimize your font size

• Show the essence of your brand



Best Performing 
Colorstreet Ad

Row Labels

Sum of 
Website 
purchases

Sum of 
Impressions

Sum of 
Link clicks

Sum of 
Amount spent 
(EUR)

Average of 
CPM (cost per 
1,000 
impressions)

Average of 
CPC (All)

Average of 
CTR (all)

Mix and 
Match! 
Buy 3 Get 1 
Free! 742 44329 626 1241.780634 27.80344416 0.791312825 3.700132695





Some Technicals
To look at your own pace :)



Design 
Recommendations 
Before a campaign

• Ratio: 1.91:1 to 1:1 (Facebook Feed/Instant 
Article)

• Ratio: 1:1 (Facebook/Insta Feed)

• Ratio: 9:16 (Facebook/Instagram Story/Insta 
Explore)



Text 
Recommendations 
Before a campaign

• Primary Text: 125 characters (Facebook and 
Insta Feed/Instant Article/Facebook and Insta 
Story/Insta Explore)

• Headline: 40 characters (Facebook and Insta 
Feed/Right Column/Instant Article/Story)

• Description: 30 characters (Facebook 
Feed/Instant Article)

• Maximum Number of Hashtags: 30
(Instagram Feed)



Technical 
Recommendations 
Before a campaign

• Minimum Width: 600 pixels (Facebook Feed)

• Minimum Height: 600 pixels (Facebook Feed)

• Minimum Width: 254 pixels (Facebook Right 
Column)

• Minimum Height: 133 pixels (Facebook Right 
Column)

• Minimum Width: 500 pixels (Facebook/Insta 
Story/Insta Feed/Insta Explore)

• Maximum Aspect Ratio: 191 x 100 (Insta 
Feed)



Facebook Feed



Instagram Feed



Facebook Right Column



Facebook Instant Article



Facebook Stories



Instagram Stories



Instagram Explore





Helpful 
Links

• Create Ad Mock-ups for Visual 
Representation

• Photo Resizer Tools

• Facebook Technical Ads Guide

• Ad Relevance Diagnostics

• Boomerang - Loop videos

• Adobe Photoshop Express (Phone) - Edit 
photos

• Adobe Spark - Build videos from templates 
with text, images, photos, and narration

https://www.facebook.com/ads/adbuilder/home/?act=37071876
https://www.facebook.com/ads/adbuilder/home/?act=37071876
https://www.facebook.com/ads/adbuilder/home/?act=37071876
https://www.facebook.com/ads/adbuilder/home/?act=37071876
https://www.facebook.com/ads/adbuilder/home/?act=37071876
https://www.adobe.com/express/feature/image/resize/facebook
https://www.adobe.com/express/feature/image/resize/facebook
https://www.facebook.com/business/ads-guide/image/instagram-explore
https://www.facebook.com/business/ads-guide/image/instagram-explore
https://www.socialmediaexaminer.com/facebook-ad-relevance-score-updates-what-marketers-need-to-know/
https://www.socialmediaexaminer.com/facebook-ad-relevance-score-updates-what-marketers-need-to-know/
https://about.instagram.com/blog/announcements/introducing-boomerang-video-app
https://about.instagram.com/blog/announcements/introducing-boomerang-video-app
https://www.adobe.com/products/photoshop-express.html
https://www.adobe.com/products/photoshop-express.html
https://www.adobe.com/express/
https://www.adobe.com/express/
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